
TIPS FOR EVALUATING YOUR SOURCES!

CREDIBILITY:  Who is the author? What are his or her credentials?
  Online Look for: About us, Who Am I, FAQs, For More, Company Information, Profiles, Our Staff, Home
  What sites link to this page? Search Google with link:siteaddress
  Truncate URL: Delete characters up to the next slash mark to trace back to main pages

  Source search: Search for the author and look for profile, resume, or colleges associated with the person

ACCURACY:  Can facts, statistics, or other information be verified through other sources? Based on your knowledge, does the information seem accurate?

Errors: Spelling, grammar, facts

RELIABILITY:  Does the source present a particular view or bias?
Affiliation: Is there a relationship with an organization that has a political or social agenda?
Product: Are they selling something? Was it a sponsored result from a search engine? 

Balance:  Is there other information that offers a different view or larger picture?
RELEVANCE:  Does this information directly support my hypothesis/thesis or help to answer my question? 
Quality vs. Quantity:  Remember 5 high-quality, highly relevant sources are better than 30 irrelevant sources!
DATE:  When was this information created? When was it revised? Are these dates meaningful in terms of the subject matter?
Updates: Has the author stopped maintaining the site?   
SOURCES BEHIND THE TEXT:  Did the author use reliable, credible sources and document where information came from? 
Information does not appear out of nowhere: Unless it is a completely original source, it should be documented. 

Citations: Did the author cite sources? Are they reliable, popular, scholarly, reputable or verifiable?

Reproduction: Is this a copy of material from another source or publication? Did they reproduce it correctly? 
Links: What kind of links does the author provide? Are they reliable and valuable? 

SCOPE:  Does this source address my hypothesis/thesis/question in a comprehensive or peripheral way? Is it a scholarly or popular treatment? Who is the audience? Is the content too simple or too challenging?
What’s in a URL?

.com= commercial sites (vary in their credibility)
.gov= U.S. government site
.org= organization, often non-profit.  Some have strong bias and agendas
.edu= school or university site (is it K–12? By a student? By a scholar?)
.store= retail business
.int= international institution
.ac= educational institution (like .edu)
.mil= U.S. military site
.net= networked service provider, Internet administrative site
.museum= museum
.name= individual Internet user
.biz= a business
.pro= professional’s site
~= personal site
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